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Demonstrate your commitment to professional development and your career 

growth: 

Goal-oriented and a keen learner, my career began with an internship with global tech PR 

firm LEWIS in Washington, DC in 2009.  Here, I received a significant growth opportunity 

when the agency’s second internship position became vacant and I occupied two roles, 

revealing a world of digital media and influencer relations working side-by-side with 

traditional PR and media relations. I thrived at telling client stories through multiple platforms, 

through traditional media or in unique projects with bloggers incorporating their unique 

perspectives. This experience complemented my studies in media convergence - how 

media, technology, and storytelling techniques evolve simultaneously. 

In 2011 I relocated to NI and, eager to build my knowledge of the communications 

landscape, pursued a part-time position at a fashion and consumer PR agency, working 

30hrs /week developing media and industry contacts while studying for my MA Irish 

Studies(2:1 with Commendation). 

In 2013 I began a freelance PR practitioner role with Massive PR, and four months later was 

offered a full-time position as the agency’s first employee.  I have had the fantastic 

opportunity of being mentored by Ireland’s first Chartered Practitioner, Julie McCabe, and 

through our close working relationship and hands-on involvement with my clients and their 

industries, I have risen through the agency ranks. Currently I am the PR Account Director, 

working directly with Julie co-leading our team of 4 full-time members, freelancers and 

interns. 

In September 2014 I joined the CIPR and met CPD requirements early, gaining accredited 

status within my first year of membership. In September 2017, I reached my goal of 

becoming Chartered before I turn 30 two years ahead of schedule at 28, making me one of 

the youngest CIPR Chartered practitioners in the UK and one of the first 200 Chartered PR 

practitioners. 

 

 



Outline your work-related achievements over the last two years and how they 

contribute to the wider industry: 

Leveraging my passion for my clients’ industries and interest in all forms of traditional and 

modern communications, I have brought my strengths to Massive’s team, meeting the 

following milestones: 

 Led over 30 client accounts in NI, UK and Ireland. Most of these accounts were 

managed and implemented by me with support from Massive’s team 

 Played significant role in developing international client base, landing accounts in 

Ireland, USA, and Europe 

 Improved collaboration with sister company Mammoth through partnerships with 

design, content, media and business development counterparts 

 Led multi-agency international accounts including an EU-funded Ireland-wide 

campaign 

 Brought global perspective to the industry locally, having worked in USA on 

diverse international clients 

 Applied love of storytelling and quality journalism to client initiatives for impactful 

campaigns 

 Encouraged diversification of tactics to future-proof client projects 

 Developed unique approach to influencers, building organic and meaningful 

relationships to leverage earned coverage and benefit clients 

 Mentored 4 junior members of staff 

 Became Chartered Practitioner before age of 30 

 Committee member for Netwerk, encouraging collaboration among young people 

in media/PR/marketing 

 Dedication to ongoing CPD and media relations  

 Identifying training requirements and opportunities for team 
 
 

Outline the biggest work-related challenge you’ve faced in the past two years, 
including details of what happened, how you overcame it and what you learnt 
from it:  
As our agency and my client base expands, I’ve experienced a shift in client breakdown from 

local small-budget clients to national and global brands with substantial marketing budgets. It 

became evident that I needed to optimise efficiency of these accounts to ensure we are 

meeting client objectives while remaining profitable. 

The challenge was compounded when Massive recruited two new team members. The extra 

support provided relief for our team but highlighted that smaller clients would continue to 

‘cost’ more in time, as many lack broader marketing strategies and teams to support our 

external efforts, resulting in unexpected external support for reduced profit. Passing these 

clients to a ‘junior’ team member could have damaged client relationships but adding an 

additional member of staff to the accounts was costing us in additional hours. 



To overcome the issue, I have worked closely with our team to ensure full understanding of 

client histories and industries. We have also reviewed project plans and fees, logging hours 

and evaluating areas of excessive time commitment. I have helped my teammates build 

client relationships while I continue to oversee the accounts, ensuring objectives are met and 

an agency relationship maintained. 

In addition to adjusting my role on these accounts, our agency’s approach became more 

realistic in budget estimates with smaller clients. We have shifted our business development 

focus toward mid-weight to large clients with their own marketing strategies and teams with 

which we can dovetail to execute efficient, impactful projects. This growth strategy has 

resulted in a client base with more resources for creative campaigns and a clearer 

understanding of their objectives and anticipated PR outcomes and significantly improved 

our team’s resources and bottom line. 

 

A summary of a campaign you are particularly proud of, including details of 

the brief, objectives, strategy, tactics, outputs, outcomes and budget: 

Brief 

The Sport Changes Life Foundation(SCLF) in partnership with Basketball Hall of 

Fame(BBHOF) hosted the Basketball Hall of Fame Belfast Classic(BBHOFBC) to raise 

sporting aspirations of NI’s young people. 

Objectives 

 Position BBHOFBC as a world-class sporting event and build brand awareness 

 Educate target audiences on basketball and the event 

 Optimise partner press offices 

 Engage sponsors and stakeholders to promote involvement, converting brand 

ambassadors, driving public attendance and increasing local appreciation of 

basketball 

Strategy 

A qualitative assessment of Ireland’s media landscape surrounding basketball via a SWOT 

analysis and surveys indicated areas of development:   

- Newspapers templated with minimal room for basketball 

- Little public awareness of basketball 

- Perception of the sport as played by ‘one side’ of the community 

- Mothers looking for indoor activities for children 

Tactics 

- Activated existing communications channels by feeding messaging, ensuring brand 

consistency 

- Targeted mainstream media, with specialist basketball media following suit 

- Liaised with American alumni, Sport Information Directors(SIDs), communications 

teams at the MAAC and NCAA to manage information flow 

- Targeted American post-graduate students in Ireland to act as spokespeople for 

BBHOFBC 

- Leveraged earned editorial against paid-for media packages 

- Pinpointed key influencers who would be beneficial to have on-side pre-event to build 

the brand’s reputation  



- The PR project was executed June–December 2017  

 

Outputs 

- Print - 60 pieces across NI, Ireland, UK, USA - OTS over 6.9million 

- Radio - 22 pieces / 3.5hrs of coverage 

- Online - 166 pieces  

- 100% positive sentiment  

- Conversion of high profile ambassador 

- Significant interest in Irish basketball player participating 

- International coverage in ROI and USA  

- Usage across all NI mainstream media 

Outcomes 

- Event effectively positioned for successful return 

- Ongoing relationships developed with media/influencers 

- Established agency reputation with governing bodies in USA  

- BBHOFBC 2018 to double in size while retaining key sponsors 

- Increased awareness of basketball in Ireland 

- Ireland’s presence in the sport boosted 

- Next generation of players inspired by event 

- Massive retained for 2018 

 

 


