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An overview of your experience, your commitment to professional 

development and how you contribute to the industry: 

Working within the Communications industry since 1998, my experience has included, 

managing Corporate Communications in the aftermath of the Omagh atrocity, managing 

Communications and Marketing for National Trust (Northern Ireland and Wales), and 

working in Welsh Government as Head of Strategy for Wales.  I managed a team of 40 

leading on communications and reputation management across major corporates including 

BT, TATA, Unilever, BA, Airbus and Deloitte, working at CEO and Director level 

(http://gov.wales/topics/businessandeconomy/how-we-support-

businesses/anchor/?lang=en). 

In June 2015 Mackle Communications was born with a focus on ‘supporting brilliant brands, 

small or large, become even better’. I hit the ground running.  Now a multi award winning 

boutique PR consultancy, having won CIPR Outstanding Independent PR Practitioner, and 

Women in Business ‘Best in Professional Services’ 2017. 

My PR strategy focuses on helping clients grow their business by focusing on return on 

investment, and ensuring they are on the pulse as the ‘go to’ people within their sector, new 

client approaches are ongoing, and we refer clients to Associates (all CIPR members). 

After graduating in Communications, I added Post Graduate Diplomas in Journalism, Public 

Relations and Digital Marketing.  I joined CIPR in 2000; acting as a Judge (2015 & 2016), 

and in 2018 regional Head Judge. I chaired the NI CIPR AGM, having been a Committee 

member (2008-11). I am a Chartered Practitioner and a Fellow. 

I advocate for CIPR incorporating the Code of Conduct into contracts, supporting client staff 

development, and recruiting Communications professionals, ensuring CIPR Membership/ 

experience is required.  

 

 



Outline your work-related achievements over the last three years, including 

your business objectives and/or plan: 

Yr 1 - Established business creating 14 clients across Ireland and USA and 3 associates. 

Yr 2 - Growing to 31 clients including Government Departments and a leading Charity.  

Income + 42% on Yr 1 

Year 3 - 9 new clients (25% business growth) in the last 12 months, and 2 new associates 

(25% new associate growth), with a portfolio of 40 clients and 8 associates. Income + 50% 

on Yr 2  

Business Objectives - focus on local Boutique PR with high end consultancy delivery 
Delivery award winning outcomes for clients (so far clients have won over 20 awards with 
our support and crafting) 
Develop further into UK clients 
Grow further into Government contracts - in 2018, secured a £25k contract with Associates 
for a major NI tourism project. 
Develop social media associate offering and learnings 
Maintain business delivery to clients through maternity 2017 and 2018 
Provide 10% of business to charity pro-bono 
 

A summary of a campaign you are particularly proud of, including details of 

the brief, objectives, strategy, tactics, outputs, outcomes and budget: 

Young At Art was celebrating 20 years of Belfast Children’s Festival this year. With 4 weeks 

to the event, the brief was to generate profile and awareness for Belfast Children’s Festival, 

driving ticket sales for key ‘paid for’ events. 

With the objective of growing awareness and driving sales, we focused on stories we could 

position to and within media coupled with generic profile.  We crafted PR and messages, 

focusing our strategy on engaging and aligning stories and angles to key family media who 

would engage with the artists and shows, given that some were very sensitive in content and 

nature. We collaborated with another associate too. 

We shared a highlights video to engage media and undertook a series of photo shoots and 

generic PR alongside with client, for regional and daily media. Our main tactic was to 

engage the leading TV programme, UTV Live, which is a key weekly go to for events and 

what's happening, by engaging the team on the quirky angles, we secured a 3 minute piece 

on the weekly 30 minute show which has over 150K audience average. 

In 4 weeks we achieved  media reach of over 900,000 across TV, radio, print and online. 

Sales +7% on 2017, with key paid for events exceeding targets. 

Over 30,000 participated in the festival making it the largest Children’s Festival in Ireland, 

and one of the leading festivals in the UK, a 15% growth on 2017.  Client has advised 

working with Mackle Communications made the difference to awareness, profile and sales, 

calling us the ‘Mary Poppins of PR’ for the results achieved.  We are commissioned for 2019. 

Budget; £2,100 including a £100 paid for review. 

 


