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Demonstrate your commitment to professional development and your career 

growth: 

I am very committed to developing my career as a public relations professional. I was 

awarded a distinction in the CIPR Crisis Communications (Response) diploma in October 

2017 and have attended my local CIPR’s annual conference. 

I have also completed the CIPR’s introduction to PR strategy & planning campaigns course. 

On top of this, I have completed one year of CPD and am well on my way to completing my 

second. I keep up to date with industry news and trends by reading blogs, networking and 

listening to podcasts. 

 

Outline your work-related achievements over the last two years and how they 

contribute to the wider industry: 

The Greater Anglia press office has undergone enormous transformation over the past two 

years and I have been instrumental. 

I am the first port of call for journalists wanting to know about Greater Anglia, which is a busy 

railway serving five counties and more than a million passengers a week. I have secured 

coverage, carried out live press interviews on local radio stations during disruption and 

created YouTube videos which have been seen and shared by thousands. 

I keep on top of what’s coming up in terms of reports about both Greater Anglia and the rail 

industry as a whole, and monitor Twitter so I can alert the company to any breaking news. 

One several occasions this has proved to be very valuable as it gives us more time to 

prepare a response. 

I have also been responsible for growing and managing the company’s Twitter and blog, 

which are both attracting more viewers every day. 

I try and meet journalists face to face wherever possible, and during a recent visit to a local 

television station, reporters praised us for our professionalism and help, and said we run one 

of the best press offices in our region. 



A summary of a campaign you are particularly proud of, including details of 

the brief, objectives, strategy, tactics, outputs, outcomes and budget: 

Greater Anglia’s #StayRailSafe campaign was launched in March 2017. Its objectives to 

raise awareness of rail safety and educate people as to how they could keep themselves 

and fellow passengers safe. Its aims were to reduce the number of safety incidents, lives lost 

and improve punctuality. 

I proposed the campaign idea to my manager after seeing a group of children putting their 

lives at risk while using the railway.  

Safety is our top priority and hard work by the industry means that the UK has the safest 

railway in Europe – however there is always more we can do.  

Passengers are delayed for several days every year due to deliberate acts by members of 

the public which mean it’s not safe to runs trains. Every time someone steps onto the railway 

without permission, trains must be cautioned and run at slower speeds – this often leads to 

severe delays and cancellations. 

Research revealed that the was more than once incident a week where someone abandons 

an object on the line, which is not only dangerous, but can cause lengthy delays. Drivers had 

reported an increase in the number of people train surfing, while figures showed that the 

number of trespass incidents were on the rise. 

Targeted videos were created to highlight the dangers of using the railway incorrectly. The 

videos, which featured CCTV and interviews with train drivers, were uploaded to YouTube, 

shared on social media and were used on newspapers’ websites. One of the videos was 

also used on popular culture website, LadBible. 

The work throughout the campaign complements that carried out by Network Rail and British 

Transport Police.  

In early 2018, the campaign received an additional boost when I created a video and wrote a 

press release highlighting the potential suicide intervention work which Greater Anglia staff 

have carried out. This was backed by Samaritans and again was well-received by the media.  

This work is important to me personally after my childhood friend died by suicide on the 

railway in 2015. 

#StayRailSafe is set to continue this year, with the next push being Rail Safety Week at the 

beginning of July. 

 


