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An overview of your experience, your commitment to professional 
development and how you contribute to the industry: 
I started his communications career in 1992 in local government publicity before joining the 
Benefits Agency as a press officer. 
 
Leaving public service in 1997, I have spent the past 20 years in consultancy specialising in 
issues and media management for a range of private and public sector clients covering 
portfolios such as housing and architecture, health and social care, adoption and fostering, 
financial services, professional bodies and associations, tourism, legal services, education 
and skills, public bodies and the emergency services. 
 
While the focus of my consultancy is to provide senior strategic counsel and training to help 
organisations enhance and protect their reputation, I remain an active and effective media 
relations practitioner. 
 
My love of brand story telling enables me to indulge his passion for creative design, and I 
devise and deliver integrated communications campaigns, especially involving attitudinal 
change and utilising social capital. 
 
In addition to a professional Advanced Diploma in Communications Studies (with a 
distinction in PR), I am Chartered Public Relations Practitioner and also a Fellow and UK 
Council Member of the CIPR. 
 
I am also a long-standing and active member of the CIPR Cymru group committee, as well 
as being a member of Public Affairs Cymru, the IoD and PRCA. I was a member of the 
Welsh Government’s Adoption Expert Advisory Group and am chair of Governors at a 
Cardiff primary school and a non-executive of educational social enterprise, Full Circle 
Education Solutions CIC. 

 
 
Outline your work-related achievements over the last three years, including 
your business objectives and/or plan: 

 Silver PRide Winner (2014 - latest entry) 

 Reinvent business as ‘agency of one’ following poor trading year and restructure of 
business 

 Relaunch media training and strategic counsel offers - secure 2-4 years contract to 
media train all South Wales Fire Service senior staff (75+) 



 Continue to move from retained media relations to project / ad hoc strategic counsel, 
crisis comms and training consultancy under the banner Risk, Reputation and the 
Board. 

 

 

A summary of a campaign you are particularly proud of, including details of 
the brief, objectives, strategy, tactics, outputs, outcomes and budget: 
#SeeTheWholeChild – adopter recruitment campaign for ‘harder to place’ children 
(National Adoption Service for Wales) 
 
Tasks 
 

 Devise a campaign to recruit adopters for children waiting to be adopted from care, 
particularly those from larger sibling groups, with disabilities or long-term learning or 
care needs 

 Create a suite of marketing materials to support the campaign, including images, 
case studies, video case studies, social media messaging, media relations 
campaign, exhibition material and leaflets 

 Work within a tight timescale (4 months) and £10,000 budget 
 
Results 
 

 By working with the seven adoption agencies that make up the National Adoption 
Service, we agreed a campaign strapline and that it would always appear as hashtag 
- #SeeTheWholeChild 

 

 Using child models (sourced free through family / friends of colleagues, consent 
obtained) for a photoshoot, we created the campaign imagery that was used across 
print, exhibition and marketing materials 

 

 Drafted 7 written case studies for the website and for use in media relations 
 

 Produced 3 video case studies plus a longer promo video, fronted by the head of 
NAS Wales. These were uploaded to the website and used across social channels 

 

 Launched campaign with media relations across Welsh media – print and broadcast 
 

 Produced exhibition pull-up banner stands, A2 versions of social media visuals and 
PowerPoint slides for use by regional agencies 

 

 Created and implemented bilingual social media campaign across Twitter and 
Facebook accounts 

 
Insights 
 

 Campaign covered by BBC, ITV, S4C, Western Mail, Radio Cardiff, Made in Cardiff 
TV 

 

 Website and social channels experienced surge of interest and 100,000 OTS during 
the first week of campaign. Messages are still being drip fed through all channels 
used by NAS 

 



 One agency reported that two couples had quoted the campaign as the reason for 
coming forward. Both have started assessment to become adopters of larger sibling 
groups. 

 

 That means that up to 5 of the 15 children waiting more than two years with a 
placement order have an identified adoption plan / placement. 

 

 The foster care budget savings derived from placing five children represent circa 
£175K per annum. Campaign spend (including items commissioned over and above 
the original brief, reached £10K – ROI 17.5 : 1.0 minimum 


