
 

 

Category: Outstanding Public Relations Consultancy 

Company: Athene Communications 

 

 
Date of incorporation, number of employees - including executive / support 
staff – and annual fee income: 
Date of incorporation: May 2003 
Number of employees: 16 – 1 MD, 2 Directors, 13 staff 
Annual Fee Income: £1,247,311.00 (year ending 31st July) 

 

Business objectives and analysis of performance against budget over the past 
three years: 
Over the last three years Athene Communications has grown significantly, not just in terms 
of turnover but client base, up-skilling of staff and a fundamental commitment to 
communities. 
 
Throughout, Athene has held at its core a commitment to helping clients meet their business 
objectives through targeted communications across a number of channels. Our specialisms 
are community and stakeholder engagement, PR and educational institutions and internal 
communications. 
 
Athene’s ambition over the last three years has been to create a company that continues to 
be the preeminent PR and communications consultancy in the Cambridgeshire area, with a 
national reputation for its community engagement and education work – all while maintaining 
a happy and settled team. 
 
Our profit has increased significantly over the last three years with profit before tax reaching 
£314,000 in 2015/16 – up by 108% on 2014/15 (£150,409). 
 
Gross profit also increased 67% from £500,004 in 2014 to £834,204 in July 2016. 
 
Turnover year on year has also increased significantly, rising 49% from £833,571 in July  
2014 to £1,247,311 in July 2016. 
 
We are projected to increase both turnover and profit by 10% in 2016/17. 

 

A brief overview of business / team strategy: 
The last few years have seen Athene enjoy expansion in many aspects of the business. The 
recent establishment of an internal communications division within the company 
complements the three pre-existing divisions – Community Engagement, PR and Education. 



This diversification of our offer has resulted in significant contracts with Peterborough City 
Council and Royal HaskoningDHV. 
 
On the back of new clients like Cambridge University and Cambridge Investment Partnership 
in 2016, Athene expand geographically into Cambridge – opening an office in CB1. 
 
Our growth from 12 permanent staff in 2014 to 16 as of July 2016, reflects our expansion as 
a company, as well as our belief in training and supporting current staff. 
 

A summary of commitment to CPD and professionalism: 
Athene employs 16 permanent staff, forming a happy and settled team. A recent employee 
survey indicated 100% of employees agree, or strongly agree, that they feel valued by 
management as an individual and as part of a team. 
 
Each employee at Athene has an individual training budget, and regular reviews are taken 
on individuals’ training requirements. 
 
6 Athene employees are CIPR Members, 1 is an Associate Member and 2 of our team have 
achieved Accredited Practitioner status. Most recently two members of the team have 
completed diplomas with the CIPR. 
 
We actively encourage our employees to take up positions of responsibility outside of work. 
Our Managing director is Chair of Natural Cambridge, our PR director is a trustee of the 
William Scott Abbott Trust and one of our Senior Account Managers is a governor at a local 
school. 
 
In 2016 we donated £5,000 to charitable causes, including Huntingdon Food Bank and our 
Charities of the Year – Shine (hydrocephalus and spina bifida) and YMCA Cambridgeshire & 
Peterborough. This was raised through fundraising events including a Charity Quiz attended 
by clients and friends, and sleeping out overnight to raise awareness of homelessness. 
 

A summary of recent outstanding achievements, including client list growth / 
retention: 
Athene Communications’ client list currently stands at 48 clients. In 2015/16 we took on 21 
new clients, with 53% of those being retained into this year. Our continued growth, and 
expansion into new areas both geographically, with a new Cambridge office, and in terms of 
our offer have seen us acquire prestigious new clients such as Cambridge University, 
ScottishPower Renewables and Addison Lee. 
 

A summary of a campaign you are particularly proud of, including details of 
the brief, objectives, strategy, tactics, outputs, outcomes and budget: 
Athene was approached by Addison Lee, the largest private hire firm in Europe, to help them 
in the relocation of a portion of their back offices to Peterborough that would create 250 jobs. 
 
This campaign’s objectives were to: 
 

1. Announce Addison Lee’s relocation to Peterborough - driving audiences to an 
Addison Lee recruitment microsite, securing 150 pre-registrations and 50 
applications by May 25 2017 



2. Support the communication of the recruitment campaign and demonstrate the 
progressive career opportunities - securing positive coverage in the local newspaper 
as well as at least two broadcast media interviews 

3. Develop relationships with key stakeholders and educational leaders and institutions 
- set up visits with four principals, headteachers and schools by May 31 2017. 

 
Strategy and tactics: 
 
Utilising digitally-focused methods including Facebook and Spotify advertising, we 
established a teaser campaign focusing on prospective career opportunities in what is a 
growing city. We had to navigate challenges including competition in other businesses 
recruiting for customer service operatives, and ensuring local people, particularly local taxi 
companies, understood this was a back office operation, not a taxi service. 
 
Outputs and Outcomes: 
 

1. OUTCOME  
225 pre-registrations & 92 job applications through www.yourjourneystartshere.co.uk from 
April 25 to May 25. 
The key statistics from the Facebook teaser campaign: 
TOTAL IMPRESSIONS – 394,127 
TOTAL REACH – 41,652 
TOTAL LINK CLICKS – 4,973 
 

2. OUTCOME 
Visits were arranged with Nene Park Academy, The Voyager Academy, Thomas Deacon 
and Queen Catharine Academy. 
 

3. OUTCOME 
Coverage was achieved via features and interviews on BBC Look East, BBC Radio 
Cambridgeshire and Heart FM Cambridgeshire. Four articles were featured in the 
Peterborough Telegraph regarding the teaser campaign and it was also picked up by trade 
press including Fleet News. 
 
Budget: 
 
The budget for the campaign totalled £30,000 and was within Addison Lee’s initial project  
budget, as they preferred to use a Peterborough agency than a London agency.  
 
Ben Ford, Head of Customer Experience at Addison Lee, said: “We were very pleased with 
the great ideas that the Athene team created for the Your Journey Starts Here campaign. 
They had a thorough knowledge of Peterborough and its stakeholders and were able to 
manage and deliver an excellent campaign working against tight timescales that really 
helped us to communicate our message and job opportunities to the people we wanted to.” 
 


