
 

 

Category: Outstanding Young Communicator 

Entrant name: Laura Cavanagh 

Company: Aberfield Communications 

 
 
Demonstrate your commitment to professional development and your career 

growth: 

Having been called a chatterbox from an early age, it’s fair to say communications has 

always fascinated me, and finally led to a Masters in PR and communications in 2012. 

Now nearly seven years into my PR career, I’ve progressed from account executive to a 

senior consultant and part of the senior management team for an award-winning agency, 

responsible for client services across the business. 

Since joining Aberfield in 2017, I have played a critical role in bringing in major new accounts 

and have led on a number of strategic and regionally significant integrated campaigns in 

sectors including health, transport and agriculture. This has broadened my experience to 

embrace skills including experiential, public consultation and Government lobbying. 

 

Outline your work-related achievements over the last two years and how they 

contribute to the wider industry: 

In the last two years I’ve been leading on accounts where success isn’t measured on 

coverage. 

It’s this work that truly displays how PR can positively influence behaviours and, I hope, is 

impacting the wider industry. At the heart of this approach is using insight and an audience-

first approach. 

Work-related achievements include: 

• Delivering a public consultation campaign for Leeds City Council as part of its 

Connecting Leeds strategy. All communications reflected a compelling narrative and 

ensured accessibility for all, particularly seldom heard groups. Influential 

stakeholders in the city hailed the campaign as a leading example of how a quality 

public consultation should be delivered 

• Leading an NHS project, MindMate, to promote mental health resources to young 

people in Leeds where it was clear that a traditional media campaign wasn’t going to 



work. Alternative tactics were adopted from a partnership with Leeds Rhinos to a city-

wide tour in a 70s campervan. During the three-month campaign the number of 16 to 

24-year-old visitors to the website rose by 22% 

• Leading the PR programme for global insurance product and service provider, CPP 

Group, which suffered from a historic perception issue following a miss-selling 

scandal in 2012. I coordinated a media relations campaign to bring CPP’s story up-

to-date and through thorough preparation and working with key journalists, including 

Andy Bounds at the Financial Times, not a single piece of negative coverage 

appeared. 

Global head of communications at CPP Group, Sharon Johnson, said: “Laura clearly is a 

subject matter expert on PR and she got under the skin of our brief straight away with 

enthusiasm. 

“When our CFO and CEO met Laura they were also impressed with her approach to PR, her 

illuminating personality and genuine appetite to put CPP back on the map PR wise. 

“I strongly believe that Laura is an ideal candidate to win this award and has the potential to 

establish herself as a leading PR consultant in the region.” 

 

Outline the biggest work-related challenge you’ve faced in the past two years, 

including details of what happened, how you overcame it and what you learnt 

from it:  

Before joining Aberfield, many of the campaigns I’d worked on focused on the generation of 

coverage as the metric for success. 

In my new role I needed to embrace a different approach, which meant embarking on a 

steep learning curve, sharpening my wider marketing knowledge and understanding how 

best to communicate these solutions to clients. 

This transition was challenging, but being able to work on fully integrated campaigns has 

meant that I could learn quickly and generate significant results. 

 

A summary of a campaign you are particularly proud of, including details of 

the brief, objectives, strategy, tactics, outputs, outcomes and budget: 

I managed a high-impact, low budget (£10k), six-week campaign to officially launch Grow 

Yorkshire, a York, North Yorkshire and East Riding, Local Enterprise Partnership initiative. 

The campaign’s aims were to raise awareness in Government of the impact of Brexit on the 

rural economy in Yorkshire and provide inspiration for farmers on how to develop new 

revenue streams. 

Research revealed that mobile communications would be key, but that there was also a 

degree of Brexit media fatigue, which presented an opportunity for a fresh positive 

perspective. 



The following tactics were executed: 

• An Open Letter to Government 

• Case studies of farmers who were already innovating 

• Organic and paid social media 

• PR activity. 

The campaign resulted in a representative from the Department for Environment, Food and 

Rural Affairs joining the Grow Yorkshire steering group, with Government acknowledging the 

initiative as fundamental to supporting farmers. 

Other results include: 

• Secured 33 signatures for the Open Letter including Deliciously Yorkshire, NFU and 

Yorkshire Agricultural Society 

• 1,267 clicks to the website 

• Achieved 26 pieces of coverage across the regional and trade press, with a total 

reach of 846,078 

• A Crowd Speaking Twitter event generated 72 link clicks, with 21 organisations 

showing their support to give us a reach of 8.4k 

• Facebook ads resulted in 876 link clicks and reached 62,093 people 

• A Facebook survey has generated 677 link clicks and has already been completed 

by 33 farmers 

• Three direct enquiries from farmers looking to collaborate and get more information 

on innovating. 

Aissa Gallie, Head of Communications and Engagement at YNYER LEP, said: “Laura has 

been a joy to work with and seriously impressive to boot. She led the Grow Yorkshire 

campaign project expertly and quickly got the trust of senior stakeholders, including 

Government officials, thanks to her proactivity, maturity and first-rate consultancy skills. 

Laura’s organisational skills, creativity, knowledge and passion for communications really 

shine through and she is an asset to the industry with a bright future ahead of her.” 

Tim Downs, Director at Aberfield, said: “Laura quickly established herself as pivotal person 

within the Aberfield team and was identified early on as a future leader. A natural client 

handler she can be placed into situations where she might have little previous experience 

but remains unflappable and builds valued relationships. She has embraced the Aberfield 

‘Positive Influence’ approach and we have seen her flourish in the last two years, both in 

terms of client work but also taking on senior responsibilities for the business. In addition, 

she plays an active role in office life, keeping it fun, friendly and supportive, which all 

members of the team appreciate. Undoubtedly, she will have a critical role in what Aberfield 

becomes, helping to drive and shape the future direction of the business.” 


